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ITEM 21

 

 
COUNCIL CABINET 
6 APRIL 2004 
 
Report of the Director of Policy 

 

Derby Pointer Panel – November 2003 questionnaire results 

 
RECOMMENDATION 

 
1.1 To consider November’s Derby Pointer questionnaire results and the service 

managers’ improvement plans. 
 
1.2 To note that the results and proposed service improvements will be reported to 

panel members in the next 'Panel News' newsletter, which will be sent with the next 
questionnaire in June 2004. 

 
SUPPORTING INFORMATION 
 
2.1 The Panel was refreshed in September 2003 and 300 panel members who have not 

responded to questionnaires or who had reached the end of their three-year 
membership, were removed and replaced with new panel members. 

 
2.2 The questionnaire was sent out on 21 November 2003 to 1,170 Derby Pointer Panel 

members.  The response rate was 50.5% and the results reported here represent 
replies received from 592 respondents and should be taken as accurate to within a 
confidence interval of +/- 2.8%.         

 
2.3 The topics covered in the questionnaire were: 
 

• Assembly Rooms and Guildhall Theatre 
• street lighting 
• sports and leisure 
• crime and crime prevention 
• Area Panels. 

 
2.4       A full summary of the key results is shown at Appendix 2.  The main issues are set  

out here. 
 

2.4.1 Overall, 60% of respondents thought the entertainment programme at the 
Assembly Rooms/Guildhall offered something for everyone.  However, since 
2002, there has been a significant increase in the number of respondents who 
have not visited both venues in the last 12 months. 

 
2.4.2 The number of respondents who were ‘very satisfied’ with street lighting 

maintenance and repair has reduced from 25.2% in the February 2002 survey 
to 16.8%.  28.7% of respondents would be prepared to pay up to £2.50 extra 
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council tax a year to have ‘white light’ street lighting, compared with 34.6 % of 
respondents who would not be prepared to pay extra council tax. 

 
2.4.3 Most respondents ‘never’ play sports at Council sport centres.  However, 

since 2002, there has been a significant increase in the number of 
respondents who said there were ‘excellent’ opportunities to take part in 
sports in the city.  

 
2.4.4 The top three burglary prevention methods respondents classed as ‘very 

important’ were door and window locks, 82%, house contents insurance, 82% 
and good street lighting, 77%.    

 
2.4.5 64.4% of respondents had heard about the Council’s Area Panel meetings 

and 80.1% remember receiving an Area Panel leaflet through the door.  
47.2% said they would consider attending an Area Panel meeting in future. 
62% of respondents thought the Area Panel leaflet was ‘good’ or ‘very good’ 
and 35% of these respondents had kept it.  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
For more information contact: Elphia Miller   01332 256258   elphia.miller@derby.gov.uk 
Background papers November 2003 Derby Pointer survey results and service managers 

action plans 
List of appendices Appendix 1 – Implications 

Appendix 2 – Results summary 
Appendix 3 – Assembly Rooms/Guildhall Action Plan 
Appendix 4 – Sports & Leisure Action Plan 
Appendix 5 – Area Panels Action Plan 
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Appendix 1 
 
IMPLICATIONS 
 
Financial 
 
1. None. 
 
Legal 
 
2. The Local Government Act 1999 requires the Council to consult its citizens on its 

general direction and on issues relating to specific services.  The Council must also 
show how the results have been used to improve services.   

 
Personnel 
 
3. None. 
 
Corporate objectives and priorities for change 
  
4.1 The Assembly Rooms, Guildhall Theatre and Sports and Leisure contribute to the 

Council’s objective of – shops, commercial and leisure activities – of a wide 
variety that appeal to local people and attract visitors by developing cultural and 
heritage opportunities. 

 
4.2 Street lighting and crime prevention contribute to the Council’s objective of –  
 strong and positive neighbourhoods – with good local services, where people 
 feel safe and there are strong relationships within and between communities. 
 
4.3 Area Panels contribute to the Council’s objective of – strong and positive 

neighbourhoods – with good local services, where people feel safe and there are  
strong relationships within and between communities.  Integrated, cost effective 
services that respond to customers’ and community needs, rather than those of the 
Council.  It also satisfies the Council’s priority of – enhance the community 
leadership role of the Council both at strategic and neighbourhood level, through 
partnership working and listening to, and communicating, with the public. 
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Appendix 2 

 
Key Results 
 
1 Results interpretation 

 
1.1 The standard confidence level used for surveys is 95%.  This means we can be 95% 

confident that we did not arrive at the results by chance.  Surveys based on a 
sample always have a margin of error associated with them.  The ‘true’ figure lies 
within a range of the reported figure, shown as a ‘confidence interval’ of +/-X%. 
The confidence interval is an indication of the level of confidence we can have in the 
results, taking into account the number of people answering the question.  For 
example, if 75% of respondents said they were satisfied with a service and the 
confidence interval was +/-3%.  This means if we had surveyed the entire target 
population – Derby residents, 18+, we can be 95% confident that between 72% to 
78%, three percent either side of 75%, of Derby residents would have been satisfied 
with the service. 
 

1.2 Confidence intervals are also used to prove whether result differences are 
‘statistically significant’.  In effect, we are looking for evidence of real improvement, 
not just arising from sampling error.  When comparing results, it depends on whether 
or not the confidence intervals overlap. 
 

1.3 For example, previous satisfaction results for the Council were 64%, confidence 
interval +/-3%, the true range is between 61 to 67%.  Current satisfaction results are 
68%, confidence interval +/-3%, the true range is between 65 to 71%. 
In this example the two ranges overlap and there is no significant difference between 
the two results.  If the ranges did not overlap, there would have been a significant 
difference’.  A non-significant result does not necessarily indicate that a difference 
does not exist in the population, but rather that you cannot draw inferences about 
such differences with a high degree of confidence.   
 

1.4 ‘Base’ where stated in the charts or tables, refers to the number of respondents to 
the question on which the statistics quoted are based. 
 

2 Assembly Rooms and Guildhall 
 

2.1 The Assembly Rooms and Guildhall are multi-purpose venues in the city centre, 
which promote arts and entertainment programmes throughout the year.  We 
repeated some of the questions asked in February 2002 survey to see if panel 
members’ views about the Assembly Rooms and Guildhall had changed.       
 

2.2 Actual visitor numbers at the Assembly Rooms and Guildhall for the last two years 
were: 

   
 2001/02 2002/03 Difference 
Assembly Rooms 
 

163,802 182,004 +18,202 

Guildhall 
 

36,446 36,120 -326 

2003 year end 
figures not 
available until 
April 2004 
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The results in Table 1 below support the view that visitor numbers at the Assembly 
Rooms have increased since 2002.  However, there is a significant increase in the 
number of respondents who ‘never’ visit the venues.     
 

 Table1:  How many times have you visited the Assembly Rooms/Guildhall in 
the last 12 months. 
Analysis compares responses from February 2002 and November 2003 survey and identifies significant 
statistical differences.   
 
Assembly Rooms 2002 

 
2003 

 
Significant 
difference 

 % n % n  
Once 14.8 70 22.9  135 Y - increased 
Twice 12.6  60 18.1  107 Y - increased 
3 – 4 times 10.6 50 9.2  54 N 
More than 5 times 
 

3  14 2.7 16 N 

Only when a show I am 
interested in is on 

19.3 93 - - - 

Never/no visits 39.3 186 47.1  278 Y - increased 
Base respondents 473 590  
 
Guildhall 2002 

 
2003 

 
Significant 
difference 

 % n % n  
Once 8.9  35 16.9  99 Y -increased 
Twice 3.9  16 4.1  24 N 
3 – 4 times 2  8 1.2  7 N 
More than 5 times 
 

1.8  7 - - - 

Only when a show I am 
interested in is on 

17.9  71 - - - 

Never/no visits 65.5  261 77.8  455 Y- increased 
Base respondents 398 585  
 
Note: Statistical techniques have been used to determine whether there is a significant difference between the 

2002 and 2003 results.  Details can be provided on request. 
 
 

2.4 More than half of the respondents think the Assembly Rooms and Guildhall 
entertainment programme offers something for everyone and 65.5% of respondents 
said they would like to receive information about future events. 
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Entertainment programme at the Assembly Rooms/Guildhall offer 
something for everyone?

yes

60%
no

13%

don't know

27%

 
Base: 584 respondents 
 
Plans outlining the proposed actions to address Assembly Rooms and Guildhall 
issues are included at Appendix 3      
 

3 Street lighting  
 
3.1 The Council provides street lights and illumination for street signs on roads and 

paths in the city.  We asked these questions to find out how important it is to have 
street lighting in specific areas and whether residents would be prepared to pay 
more for ‘white light’ source, which could help to reduce crime.   

 
3.2 The results showed that 50% of respondents were prepared to pay extra council tax 

to have ‘white light’ street lighting.  There were 15% ‘don’t knows’ and 35% of 
respondents were not willing to pay additional council tax.  

 

 

Would pay more Council Tax for 'white light' street lighting?

35%

29%

14%

5%

15%

2%

0 5 10 15 20 25 30 35 40

no increase in Council Tax

up to £2.50 increase

£2.50 to £5 increase

£5 to £7.50 increase

over £7.50 increase

don't know

 
Base: 575 respondents 
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3.3 The results in Table 2 below show that the number of respondents who were ‘very 
satisfied’ with street lighting maintenance and repair has reduced and the number of 
respondent who were ‘neither satisfied/dissatisfied’ has increased since 2002. 
 
Table 2:  How satisfied are you with street lighting maintenance and repair? 
Analysis compares responses from February 2002 and November 2003 survey and identifies significant 
statistical differences.   
 
 2002 

 
2003 

 
Significant  
difference 

 % n % n  
Very satisfied 25.2  126 16.8  98 Y -reduced 
Fairly satisfied 48.2  242 49.1  286 N 
Neither 
satisfied/dissatisfied 

14.7  74 26.3  153 Y - increased 

Fairly dissatisfied 6  30 6  35 N 
Very dissatisfied 1.8  9 1.7  10 N 
Don’t know 4  20 - - - 
Base: respondents 501 582  
 
 

3.2 The information obtained through the survey will be used to inform the Street 
Lighting PFI Project.  The Department for Transport - DfT - announced on              
19 December 2003 that the Council’s bid for £32.47m PFI credits had been 
approved in full.  The proposal outlined in the bid is to replace 76% of current street 
lighting columns over a five-year period and to improve service levels and 
maintenance of the infrastructure for the period of the 25 year contract.                         
The Council is preparing the Outline Business Case - OBC - to submit to the DfT by 
April 2004.  The OBC includes details of public consultation and stakeholder 
involvement.  It is anticipated that the DfT will respond to the OBC by June 2004. 
 

4 Sports and leisure 
 
4.1 Sport and Leisure provides opportunities for people to take part in sport, recreation 

and play.  The Council manages seven sports facilities, promote the benefits of 
leading an active lifestyle, develop sports in the local community and help schools to 
raise their physical education and sports standards.  We repeated some of the 
questions asked in the February 2002 survey to see if panel members’ views on 
sports and leisure had changed.   

  
4.2 Actual attendance figures at the Council sport centres for the last two years were: 
   

 2001/02 2002/03 Difference 
Queens Leisure 399,315 384,870 -14,445 
Moorways 514,684 476,414 -38,270 
Springwood 175,933 180,192 +4,259 
Shaftesbury 61,654 59,295 -2,359 
Mackworth/Derby 
College 

not available 61,621 n/a 

Markeaton 36,896 37,168 +272 
Lancaster 101,642 100,259 -1,383 

2003 year end 
figures not 
available until 
April 2004 
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The results in Table 3 below show that there has been no significant difference in 
the number of respondents who use the Council sport centres every week.  
However, actual attendance figures in 4.2 show that, with the exception of 
Springwood Mackworth and Markeaton, weekly attendance figures for the other 
centres have fallen since 2001/02.   
 
Table 3:  % respondents who play sports at Council sports centres every week 
Analysis compares responses from February 2002 and November 2003 survey and identifies significant 
statistical differences.   
 
 2002 

 
2003 

 
Significant  
difference 

 % n % n  
Queens Leisure 
 

3.2  
 
Base: 395 

13 4.7  
 
Base: 573 

27 N 

Moorways 4.4  
 
Base: 379 

17 4.4              
  
Base: 568   

25 N 

Springwood 
 

2  
                   
Base: 359 

7 1.4  
                   
Base: 560 

8 N 

Shaftesbury 0 
                   
Base: 357 

0 1.6  
                   
Base: 557 

9 N 

Lancaster 2.5 
                   
Base: 362 

9 1.1  
                   
Base: 558 

6 N 

Mackworth/Derby College 0.8 
                   
Base: 357 

3 0.9 
                   
Base: 559 

5 N  

Markeaton Park- Pitch and 
Putt Tennis 

0.2  
                   
Base: 366 

1 0.4 
                   
Base: 563 

2 N 
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4.3 The results in Table 4 below show that most respondents ‘never’ play sports at 
Council sport centres and, with the exception of Markeaton Park, there has been no 
significant changes in the results since 2002.   

 
Table 4:  % of respondents who ‘never’ play sports at Council sport centres 
Analysis compares responses from February 2002 and November 2003 survey and identifies significant 
statistical differences.   
 
 2002 

 
2003 Significant  

difference 
 % n % n  
Queens Leisure 79.4  

 
Base: 
395 

313 76.4  
 
Base: 
573 

438 N 

Moorways 81.8  
 
Base: 
379 

310 79.8         
                
Base: 
568          

453 N 

Springwood 93.9  
                
Base: 
359 

336 94.8   
                
Base: 
560 

531 N 

Shaftesbury 96.3  
                
Base: 
357 

344 95.5  
                
Base: 
557 

532 N 

Lancaster 94.3  
                
Base: 
362 

341 94.1  
                
Base: 
558 

525 N 

Mackworth/Derby 
College 
 

96.4  
                
Base: 
357 

344 98  
                
Base: 
559 

548 N 

Markeaton Park 
– Pitch and Putt 
Tennis 

80.6  
                
Base: 
366 

295 88.3  
                
Base: 
563 

497 Y -increased 

 
Note: Statistical techniques have been used to determine whether there is a significant difference between the 
2002 and 2003 results.  Details can be provided on request.    
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4.4 Overall, the results in Table 5 below show that respondents still think there are good 
opportunities to take part in sports in the city.  

 
 

Table 5:  How good are the opportunities for you to take part in sports in the 
city? 
Analysis compares responses from February 2002 and November 2003 survey and identifies significant 
statistical differences.   
 
 2002 2003 Significant  

difference 
 % n % n  
Excellent 
 

3.9  16 9.1  46 Y -  increased 

Good 44.3  185 50.4  255 N 
Fair 
 

40.3  185 31.8  161 Yes – decreased 

Poor 10.1  42 6.7  34 N  
Very bad 1.4 6 2  10 N 
Base: 
respondents 

418 506  

 
Note: Statistical techniques have been used to determine whether there is a significant difference between the 

2002 and 2003 results.  Details can be provided on request. 
 
4.5 Overall, 81% of respondents had not been to a local swimming pool in the last three 

months.  Only 19% of respondents had used a local swimming pool in the last three 
months and the top three pools used by these respondents were Queens Leisure, 
50%, Moorways, 23% and health club pool, 18%.   The top four suggestions about 
‘what we could do to encourage people to use the Council’s swimming pools more’  
were: 
 
• adults only swimming, 26% 
• improved cleanliness, 26% 
• cheaper proices, 26% 
• cleaner changing rooms and toilets, 26%. 
 
Plans outlining the actions proposed to address sports and leisure issues are 
included at Appendix 4. 

 
  
5 Crime and crime prevention 
 
5.1 Derbyshire Police are reviewing their burglary prevention and burglary investigation 

services.  An important part of the process is to find out local residents’ views about 
burglary prevention and helping the Police to investigate burglaries.  The Police will 
use the results to improve public satisfaction and confidence with local policing 
services.   
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5.2 Overall, the results showed that most respondents had not had their house burgled 

in the last 12 months and that top three burglary prevention methods respondents 
rated as ‘very important’ were house contents insurance, 82%, door and window 
locks, 82%, and good street lighting, 77%. 
 

% of respondents whose house has been burgled in the last 12 months

yes
6%

no
94%

 
 
 

Top six burglary prevention methods respondents rated as 'very important'.

82%

82%

77%

67%

58%

58%

0 10 20 30 40 50 60 70 80 90

door and window locks

house contents insurance

good street lighting

good neighbours

burglar a larm

double glazing

%

 
 
Superintendent Clive Hinkley, Head of Corporate Development, Derbyshire 
Constabulary said the results were most informative and will be used to form the 
basis of the recommendations for the burglary prevention and burglary investigation 
review. 
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6 Area Panels 
 

6.1 The Council ‘s Area Panels were set up in December 2001.  Each Area Panel 
covers three of four wards and is made up of the local ward councillors.  The Area 
Panel meetings give residents the opportunity to raise issues, give views and 
suggest improvements for their local area. We wanted to know if Panel members 
knew about the Area Panels and how publicity could be improved.    

 
6.2 Overall, 64% of respondents had heard about the Area Panel meetings, compared 

to 36% who had not.  47% of respondents would consider attending a future Area 
Panel meeting.  Overall, 62% of respondents thought the Area Panel leaflet was 
‘good’ or ‘very good’ and 35% of these respondents had kept it. 
 

% of respondents who would attend an area panel meeting in the future

yes
47%

no
53%

 
Plans outlining the actions proposed to improve the Area Panels are included at 
Appendix 5.





D
ER

B
Y 

PO
IN

TE
R

 - 
SE

R
VI

C
E 

M
A

N
A

G
ER

S’
 A

C
TI

O
N

 P
LA

N
 

 
 

 
 

 
 

 M
an

ag
er

:  
Pe

te
r I

re
so

n 
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

 S
er

vi
ce

: A
ss

em
bl

y 
R

oo
m

s/
G

ui
ld

ha
ll 

Th
ea

tr
e  

 

 

15 

 
K

ey
 is

su
e 

id
en

tif
ie

d 
Pr

op
os

ed
 a

ct
io

n 
Ta

rg
et

 d
at

e/
pe

rs
on

 
re

sp
on

si
bl

e 
R

es
ou

rc
e 

im
pl

ic
at

io
ns

 

77
.8

%
 o

f r
es

po
nd

en
ts

 
ha

d 
no

t u
se

d 
th

e 
G

ui
ld

ha
ll 

Th
ea

tre
 in

 th
e 

la
st

 1
2 

m
on

th
s.

 

In
cr

ea
se

 th
e 

pr
of

ile
 o

f 
th

e 
G

ui
ld

ha
ll 

Th
ea

tre
.  

G
iv

e 
m

or
e 

sp
ac

e 
in

 th
e 

se
as

on
 b

ro
ch

ur
e 

to
 it

s 
co

m
m

er
ci

al
 s

ho
w

s.
 

St
ar

t i
n 

Su
m

m
er

 2
00

4 
– 

br
oc

hu
re

 p
rin

te
d 

in
 

M
ar

ch
 2

00
4.

 
 Sa

ra
h-

Ja
ne

 L
ey

do
n 

– 
Pr

og
ra

m
m

e 
M

an
ag

er
 

 An
ne

tte
 M

ee
k 

– 
M

ar
ke

tin
g 

M
an

ag
er

 

£6
00

 to
 p

ay
 fo

r e
xt

ra
 p

ag
es

 in
 th

e 
br

oc
hu

re
. 

O
nl

y 
3.

7%
 o

f 
re

sp
on

de
nt

s 
he

ar
d 

ab
ou

t e
ve

nt
s 

at
 th

e 
As

se
m

bl
y 

R
oo

m
s/

G
ui

ld
ha

ll 
th

ro
ug

h 
th

e 
In

te
rn

et
.  

 

In
cr

ea
se

 th
e 

pr
of

ile
 o

f 
ou

r w
eb

si
te

 a
dd

re
ss

.  
W

ill 
m

ak
e 

su
re

 it
 is

 
pr

in
te

d 
pr

om
in

en
tly

 o
n 

al
l p

ub
lic

ity
 m

at
er

ia
l w

e 
pr

od
uc

e.
 

Fr
om

 M
ar

ch
 2

00
4 

on
w

ar
ds

. 
 An

ne
tte

 M
ee

k 
– 

M
ar

ke
tin

g 
M

an
ag

er
 

N
o 

re
so

ur
ce

 im
pl

ic
at

io
ns

. 

12
.8

%
 o

f r
es

po
nd

en
ts

 
di

dn
’t 

th
in

k 
th

e 
ve

nu
es

 
of

fe
re

d 
so

m
et

hi
ng

 fo
r 

ev
er

yo
ne

 a
nd

 2
6.

9 
tic

ke
d 

‘d
on

’t 
kn

ow
’. 

  
41

%
 o

f t
he

se
 

re
sp

on
de

nt
s 

w
an

te
d 

m
or

e 
ro

ck
 a

nd
 p

op
 

pr
og

ra
m

m
es

. 

W
e 

w
ill 

w
or

k 
w

ith
 

na
tio

na
l a

nd
 lo

ca
l 

pr
om

ot
er

s 
to

 e
nc

ou
ra

ge
 

th
em

 to
 b

rin
g 

m
or

e 
ro

ck
/p

op
 e

ve
nt

s 
to

 th
e 

As
se

m
bl

y 
R

oo
m

s.
  B

uy
 

so
m

e 
sh

ow
s 

to
 b

ui
ld

 a
 

re
pu

ta
tio

n 
an

d 
au

di
en

ce
s.

 

O
ng

oi
ng

. 
 Sa

ra
h-

Ja
ne

 L
ey

do
n 

– 
Pr

og
ra

m
m

e 
M

an
ag

er
 

Po
te

nt
ia

l t
o 

lo
se

 m
on

ey
 o

n 
sh

ow
s 

w
hi

le
 a

ud
ie

nc
es

 b
ui

ld
. 

      

Appendix 3 



D
ER

B
Y 

PO
IN

TE
R

 - 
SE

R
VI

C
E 

M
A

N
A

G
ER

S’
 A

C
TI

O
N

 P
LA

N
 

 
 

 
 

 
 

 M
an

ag
er

: J
oh

n 
B

ro
w

n 
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

 S
er

vi
ce

: S
po

rt
s 

an
d 

le
is

ur
e  

 

 

16 

 K
ey

 is
su

e 
id

en
tif

ie
d 

Pr
op

os
ed

 a
ct

io
n 

Ta
rg

et
 d

at
e/

pe
rs

on
 

re
sp

on
si

bl
e 

R
es

ou
rc

e 
im

pl
ic

at
io

ns
 

Q
.  

W
ha

t o
ne

 c
ou

ld
 w

e 
do

 to
 e

nc
ou

ra
ge

 y
ou

 to
 u

se
 th

e 
C

ou
nc

il’
s 

sw
im

m
in

g 
po

ol
s 

m
or

e 
of

te
n 

or
 in

 th
e 

ne
xt

 fe
w

 w
ee

ks
? 

   
26

%
 o

f r
es

po
nd

en
ts

 
w

ou
ld

 li
ke

 b
et

te
r 

m
ai

nt
ai

ne
d 

ch
an

gi
ng

 
ro

om
s,

 s
ep

ar
at

e 
ch

an
gi

ng
 c

ub
ic

le
s,

 2
1%

 
an

d 
fa

m
ily

 c
ha

ng
in

g 
ar

ea
, 8

%
. 

W
e 

ha
ve

 p
ro

du
ce

d 
a 

co
m

pr
eh

en
si

ve
 c

le
an

in
g 

sp
ec

ifi
ca

tio
n 

de
ta

ilin
g 

cl
ea

ni
ng

 s
ta

nd
ar

ds
 a

nd
 

m
et

ho
ds

, p
ar

tic
ul

ar
ly

 
ai

m
ed

 a
t i

m
pr

ov
in

g 
cl

ea
nl

in
es

s 
le

ve
ls

 in
 o

ur
 

w
et

 –
 s

id
e 

ch
an

gi
ng

 
ro

om
s.

 

M
ar

ch
 2

00
4 

 W
ay

ne
 S

ills
 –

 P
rin

ci
pa

l 
Sp

or
ts

 C
en

tre
 M

an
ag

er
 

Ea
ch

 y
ea

r, 
sp

or
t a

nd
 le

is
ur

e 
pr

od
uc

e 
an

 A
ss

et
 M

an
ag

em
en

t 
Pl

an
, C

ap
ita

l S
tra

te
gy

 a
nd

 s
ub

m
it 

im
pr

ov
em

en
ts

 a
s 

pa
rt 

of
 

th
e 

bu
dg

et
 p

ro
ce

ss
 to

 c
ov

er
 th

es
e 

is
su

es
.  

W
e 

w
ill 

co
nt

in
ue

 to
 

se
ek

 s
ou

rc
es

 o
f f

un
di

ng
 to

 im
pr

ov
e 

th
e 

qu
al

ity
 o

f o
ur

 s
po

rts
 

ce
nt

re
 c

ha
ng

in
g 

ro
om

s.
 

13
%

 o
f r

es
po

nd
en

ts
 

w
an

t i
m

pr
ov

ed
 s

ec
ur

ity
. 

A 
C

rim
e 

R
ed

uc
tio

n 
Su

rv
ey

 h
as

 ta
ke

n 
pl

ac
e 

at
 e

ac
h 

sp
or

ts
 c

en
tre

 b
y 

th
e 

D
er

by
sh

ire
 

C
on

st
ab

ul
ar

y 
to

 id
en

tif
y 

w
ay

s 
to

 im
pr

ov
e 

se
cu

rit
y.

  F
or

 e
xa

m
pl

e,
 

w
ith

 b
et

te
r l

ig
ht

in
g,

 
im

pr
ov

ed
 C

C
TV

 a
nd

 
ac

ce
ss

 c
on

tro
ls

. 
At

 M
oo

rw
ay

s 
Sp

or
ts

 
C

om
pl

ex
, w

e 
ar

e 
w

or
ki

ng
 w

ith
 th
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e 

pr
ob

le
m

s 
of

 
yo

ut
hs

 h
an

gi
ng

 a
ro

un
d 

th
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l p
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ra
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, p
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ra
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R
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R
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at
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 p
re

ss
 re

le
as

es
 a

nd
 

in
fo

rm
at

io
n 

re
le

as
es

 to
 

pu
bl

ic
is

e 
ar

ea
 p

an
el

 
m

ee
tin

gs
 a

nd
 p
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